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Airbnb-f riendly 
Apart ment s



How many people t hink 
t heir resident s are host ing 

on Airbnb?



What  if  you could benef it
f rom Airbnb?



Airbnb-f riendly Apart ment s 
makes it  easier for rent ers t o 

f ind places t hey can 
host  part -t ime.







4.8
Avg. Guest  

Overall Rat ing

Gue st  rat ings are  base d  on inte rnal Airbnb  data ac ross US Airbnb- friendly Apartme nts be twe e n 1/1/20 24 - 12/31/20 24 on more  than 15,0 0 0  
re vie ws; host  rat ings are  during the  same  t ime  pe riod  ac ross 16,50 0  re vie ws.

4.9
Avg. Host  Rat ing

on Cleanliness

4.9
Avg. Host  Rat ing 

on Respect ing 
Rules



$12.7M
Resident  Earnings 

Base d  on inte rnal Airbnb  data looking at  e ve r- ac t ive  hosts in Airbnb- friend ly Apartme nt  be twe e n 12/1/22 - 12/31/24.



$3.7M
Part ner Earnings 

Base d  on inte rnal Airbnb  data looking at  e ve r- ac t ive  hosts in Airbnb- friend ly Apartme nt  be twe e n 12/1/22 - 12/31/24.



We’re also driving 
long t erm demand



http://drive.google.com/file/d/1DZ2O0JW8h-6alX2IrGGruifzXGYaEvvJ/view


Part ners market  “Airbnb-f riendly”  t o at t ract  resident s



Merchandising
“Airbnb-friendly” 

ZUMPER CASE STUDY

Renters ident ified Airbnb-friendly 
communit ies using marketplace 
enhancements on Zumper within search 
results and on the  list ing detail pages.



“Airbnb-f riendly”  drove higher int ent  prospect s t o 
apart ment  communit ies on Zumper

1.5X
More search 
impressions

88%
More property 

views

64%
More, highest-
quality leads

Highest -quality leads are renters who submit direct messages 
to a community, and are most likely to engage and convert.



Want to learn more?

Scan the  QR code  or vis it :
airbnb.com/realestate

QR code  ge ne rate d  by Google  Chrome . Google  privacy policy applie s  for it s  use . Going dire ct ly to  the  URL is  anothe r opt ion. 
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